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English Version

Home Cookin’: Chasing Reid Miles.

January 1956. Blue Note personnel: Alfred Lion, chief, sets the pulse + great pics by Francis Wolff
+ Rudy Van Gelder at the controls. One more arrives. The missing piece. Reid Miles. An avid
classical music fan. Describing moods + intentions, similar elements for different covers,
maintaining a style that remains unmistakably blue note. He went on to design almost 500 Blue
Note record sleeves during the next 11 years.

What's cooking? How? Do me. Gimme flavours and spice. Black sugar brown sugar. Orange block
and white block. It looks good in my hands. Reid destroys. De / cons fully. Modern lines + cool stuff.
Classic and suburban immaculate. Furious b and w, always refined. Jazz back tongue-in-cheek.
Blue classic notes. All the highest iconography, sober blow. Cool struttin'; preppie look, clean,
smooth lines, Jimmy Smith, taste masters using bass shoes. Sign of the times.

The Rumproller.

“I've always been very definitive. | see things in black and white. As far as I'm concerned, there are
no shades of grey.” On the road and in NY with a big portfolio armed knockin' on and on. “If it didn’t
fit on the desk, | wasn'’t talking to the right person.” From sunny California to NY's winter, learning
effective concepts and how to spec type.

Back then agencies and magazines; "They would hire you for the strength of your portfolio, and
then ask you to do crap!" John Hermansader, who was already working for Blue Note, gave him his
first job in N.Y. Maybe Reid's style is a continuation of his. Here are just two of them, J.
Hermansader for ever! The Jay Jay Johnson one, with two giant js’ and the 'Jazz Messengers at
the cafe Bohemia' one, which used enormous sans serif.

The ‘lucky label' is witness of many beginnings/first steps from Monk, Bud Powell, Lou Donaldson,
Art Blakey, Horace Silver and Herbie Hancock among others. Throughout years constructing a very
solid catalogue. Highest combustion between sounds, image + type + tones. Wolff brings the
photos. Lots of choices. Sweaters, concentration, cigarettes, sweat, laughter. Then cut off half of
the face or set everything in yellow. Lines, spots, bars. No computer or photoshop. Manipulate
images with lenses. Big blocky sans serif fonts, which presumably, he had set in metal and
enlarged or reduced photographically. Typography as image. The beat, the drive, sounds et cores
making indissoluble bubbles. Light at my fango, nada de barro; a king. Implacable. Parallel lines.
Rancho Bernardo, RM and the lions. Miles ahead shooting American stylo. Born on 4 of July:
American pics. Wolff: "We established a style, including recording, pressing and covers. The details
made the difference.”

Is that what you wanted, Alfred?

1965. Liberty buys Blue Note. 1967. Both Alfred Lion and Reid Miles quit. Nothing would be the
same again. Neither the covers nor the music. Later on, some recordings previously discarded by
Lion for not reaching the Blue Note 'standards' were published. United Artists, EMI, Capitol... the
label follows to the present time, theoretically renewed.



Shing-a-ling

1970. Full Time photographer. Travelling and settling in L.A. Too much sun and heat, soundscapes,
palm and route. Saturday Evening Post, Look, Esquire, Kawasaki, Honda, Kellogg's, garlic and
good wine, Virginia Slims, Polaroid, celebrities, TV commercials and thus until the end in 1993.
"You can't just photograph garbage without restyling it. | think any designer or illustrator knows this.
That's a matter of design, control, playing one shape against another. That's basic. But how many
guys know that? Ten guys in the country realise how important that is."

In'n’ Out.

They jumped a lot, shone without shining with that aura that the different ones have, not intended
to. | had to avoid all the noise till some blue caress appeared, at Rivadavia Park, some fair or small
record store. Vinyl. Scratch. Whatever had the RM stamp comes along, later there was time to
discover it. Magnetism lasts in time. Small hidden works of art for all to see. They have music in
parallel. Double gulp.



Version en Castellano

Home Cookin’: Chasing Reid Miles.

Enero 1956. Blue Note personnel: Alfred Lion, chief, marca el pulso + great pics de Francis Wolff +
Rudy Van Gelder at the controls. Llega uno mas. El que falta. Reid Miles. Devoto de la misica
clasica. Durante un periodo de 11 afios, sera la imagen de nota azul con casi 500 portadas.
Describiendo moods + intenciones, elementos similares para portadas diferentes entre si,
manteniendo un estilo que ha quedado inconfundiblemente Blue Note.

¢, Qué es lo que se cocina? How? Do me. Gimme flavors and spice. Azlicar negra azicar marrén.
Blogue naranja y bloque blanco. Se ve bien en mis manos. Reid destruye. De / cons fully.

Lineas modernas + cool stuff. Clasico y suburbano inmaculado. Furioso b y n, siempre refinado.
Jazz back tongue-in-cheek. Notas clasicas azules. Toda una iconografia altisima, golpe sobrio.
Cool struttin’; preppie look, limpio, smooth lines, Jimmy Smith, taste masters usando buen calzado.
Signo de los tiempos.

The Rumproller.

“Siempre fui muy definitivo, veo las cosas en términos de blanco y negro. Para mi no hay grises.”
On the road y en NY con un portfolio armado knockin’ on and on. “If it didn't fit on the desk, | wasn’t
talking to the right person.” Desde el sol de California al invierno de NY, aprendiendo conceptos
efectivos y nociones tipogréficas.

Desde ahi trabajando en agencias y revistas; “te contratan por el peso de tu portfolio para luego
pedirte que hagas porquerias que nada tienen que ver contigo”.

John Hermansader, que ya hace cosas para Blue Note, le da su primer trabajo en NY. El estilo de
Reid sera una continuacion del suyo.

Solo dos de JH para siempre. La de Jay Jay Johnson con las dos jotas gigantes y la de Jazz
Messengers at the Cafe Bohemia, con enormes sans serif.

“The lucky label” es testigo de muchos comienzos / first steps de Monk, Bud Powell, Lou
Donaldson, Art Blakey, Horace Silver, Herbie Hancock, entre otros. A lo largo de afios,
construyendo un catalogo muy solido. Altisima combustién entre sonidos, imagen + type + tonos.
Wolff trae las fotos. Hay que elegir. Sweaters, concentracion, cigarros, transpiracion, risas. Luego
le puedes quitar la mitad de la cara o cubrir todo de amarillo. Lines, spots, bars. Sin computadoras,
sin Photoshop. Manipulando las imagenes con lentes. Con big blocky fonts que presumiblemente
estaban hechas en metal y se achicaban o agrandaban fotograficamente. Tipografia como imagen.
The beat, the drive, sonidos et cores haciendo burbujas indisolubles. Light at my fango, nada de
barro; un rey. Implacable. Parallel lines. Rancho Bernardo, RM and the lions. Miles ahead
fotografiando Americana stylo. Nacido un 4 de Julio: Americana pics.

Wolff: “Establecimos un estilo, incluyendo el modo de grabar, las musicas y las portadas. Los
detalles hacen la diferencia”.

Is that what you wanted, Alfred?

1965. Liberty compra Blue Note. 1967. Lo dejan Alfred Lion y Reid Miles. Ya nada seria igual. Ni
las portadas ni la musica. Luego se editarian grabaciones que Lion habia descartado por no
alcanzar los “standards” de Blue Note. United Artists, EMI, Capitol... el sello sigue hasta nuestros
dias, teéricamente renovado.



Shin-a-ling

1970. Fotdgrafo full time, viajando e instalandose en L.A. Demasiado sol y calidez, soundscapes,
palmera y ruta.

Saturday Evening Post, Look, Esquire, Kawasaki, Honda, Kellogg’s, ajo y buen vino, Virginia Slims,
Polaroid, celebrities, comerciales de TV. Y asi hasta el final en 1993.

“No puedes fotografiar basura sin darle algo de estilo. Pienso que cualquier disefiador o ilustrador
lo sabe. Es una cuestion de disefio, control, jugando con formas, unas sobre otras.

Es basico, ¢ pero cuantos reparan en esto? Diez en todo el pais tal vez se dan cuenta de la
importancia de esto.”

In ‘n Out.

Saltaban mucho, brillaban sin brillar con esa aura que tienen los distintos, sin proponérselo.

Tenia que sortear todo el ruido hasta que aparecia algin mimo azul, ya sea en el Parque
Rivadavia, en alguna feria o disqueria de barrio. Pasta. Rascando. Lo que tuviera la impronta de
RM se llevaba, después quedaba tiempo para descubrirlo. EI magnetismo se mantiene en el
tiempo. Pequefias obras de arte escondidas a la vista de todos. Llevan musica en paralelo. Double
gulp.
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